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Webinar Housekeeping

e This meeting is being recorded

e Turn on closed captions from the menu bar with the
CC icon. Click and drag captions to preferred location
on screen.

e Submit questions via the Q & A function or chat

e We'll send a follow-up email within the next week with
link to recording and Q & A transcript

e For more information on the Kansas Active
Transportation Enhancement (KATE), access to
webinar recordings and other resources, and to sign-
up for future sessions, visit:
https://www.ksdot.gov/KansasATP.asp

e You can also register for the AT Summit on the KATE
page or at www.walkbikerollks.com
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M. &M Kansas Active Transportation

The state’s first Active Transporiation Plan e 1995 explores the needs of people v n valk, cycl use mobility a ueulces scoot, and more. In
addition to the Plan, several toolkits and vesnun;es that c nmp\ ment lth Plan and d th ieeds of active tras p rl l in local communities are
available
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Walk Bike Roll Virtual Series

Today is the first in a monthly Walk Bike Roll Kansas virtual series. Stay tuned for information on future
events covering topics such as active tourism, demonstration projects, safety, accessibility, and more!

July 26t Active Transportation Demonstration Projects 101
August 23 Active Transportation Planning Toolkit

* September 20-22"d In-Person Active Transportation Summit, McPherson
October 25t Increasing Safety for Pedestrians

December 13th Mobility and Access for Al



https://www.ksdot.gov/KansasATP.asp
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June 2022

Kansas

Department of Transportation

Bike rider at BaseCamp in Humbaldt, K5. Phota: Credit Beth Barlow

https://www.ksdot.gov/Assets/wwwksdotorg/
KansasATP/documents/Active_Tourism_Toolkit.pdf
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ACTIVE TOURISM TOCILET
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Active Tourism Partners

My S0 and relaned 1o o, land
mmmmmummummwwm active
= active o 0 Mt Tuose goals will be
fl=- jodn s P Include

- Mumicial governmns—pusilc warks S econamic develnpeent

= Local chambers of commesce:

- County governments

- Lotal busingssts

= Etateand local foundations

- Non-profit spencies

] or techalcal growps, sech as Kansas Mals Streef and
Kansas Hisaorical Soclery

- [PErS a0 reTaation SeRATTTRT and Assackions

= Kansas Desanmen of Trarsporasen

- Kansas Departmens of Commerca (Rckales Kansas Mak Stroet)
= Kansas Deganment of Heatth and Esvironment (KIHE)

= Kansas Desariment of Wikdie and Parks (KDWF)

of auceesstul ag robes,
lrwel oot Wit markEting plans,

COMMUNIions practices, protocos, and mercs for evaluasng success.”

s i the Traresl and Tearism i estinmtions e

n: ey Covmtry Uvieg " A
n: Lipracake Averee * Areilis;

Whe's Interested - Target Market

Corsurer dats frnm ESR1 Anabyst, i ey
SRR ITE O TRCPEation and SUINTHETE, recrtational partieisation In tha last 12 months, and
othes Information by Market segmMen, Suggests most of 1nday's Kansans are imenested
I Bctve o UrEm. ESR tndings also idiote many Kansars (s thase INng sitsids
hi state bart retarhy) are within the "Cozy Country Living” and "Lioscale Avenue” market
sgmens:

¢ CoZy Country Living market "soends] ess tme coline [and] _enjoy sundocs
activities, such as fishing, hunting, campng, boating, and nd wanching ™

- Updtili Awiivss MEME GNe "SerOUS ShORDETS _SCTWE IN TRNEAS pUNSTs Such &3
Béeyoiing jogging yoga, and hildng ™

Family- o ExpErknces Inomisd on nature, reasation, heakh, and wellssss may
be ot interest 3 both the CoTy Coumry Living and Upsca e Avenue mankets. Acovizes
centened on expioration, which I a key component of sdventure iravel, shoid also be
appealing. Adventore turists ane known to

Wget Sacrial sl ained £l with frienids whin conuting ressarch on i oprions,
Post to soclal medla when traveling, and

View "relaxation, exploring new places, spending time with famiy, and learming
about different cultures &s MOSE IMPOFTANT 1o T tavel cxperkences™

Thie sdvamure Wursm market |6 snsceinated 10 grow I8 NOMS Amancsn over the coming
ears During July 2021, Allied Mariket Research neleased s summary of projected
dventre tourizem market gros . Factoning In COVID-IS Impacts and comparing 2000
&N 2026, watir finadings indhcate growth
= i land, wates, and air-bassd Sothvities Wit Mozt Increases bappening with
land and water ectvithes.
. g Soko, friendsQrouns, coups, and family markets with the greatest
INCTEIsE BMGNG Couplis and tamilla.
= Amid all e rEngea but quickest aMGng peopl who e 30-41 years oid.
Acconding o the LS. Census Amesrican Sommunliy Servey (AGS) 20052019, Kansas
hias 1.1 millicn housetokis and aboet 23 are famBles (marmed, single femalke famiby
housshald, of single maks family howsetold). The msdan a0 i 36.7. Furtar, tha
ACE estimates the numier of Kansas households will grow almoest 10% between
2021 and 2077, Adjacent stutes (Colomds, Missour, Nebezska, and Ckdlahoma) add
ovar 175 millkon psanple to the potential market who are of simibar s to, or skghty

ACTIVE PRI FOCLET

+  Adventurs toursts from 3 brosd range of scoeomic
backgmunds whe an wery Bty o being their own bicycle
and equigmant o tripa. Thiy will typicaly seend a night
Inmn[mnnulrmum lnﬂlﬂllll'm
axplorisg what it has to offer. B com|

Nlmmmlmmlmmmmmnmmn
different night in each own, enjoying the skghts, spending
maney, and M.

i maodel.
Theirtrips begin and end &t an establshed campsine,
mmmm&r of othes vacation rental
poles, and ons for
mmmmmnnmmmmu
days and ehading dees eeplocazion opgortuntes
Communities suppon basecamps by offering good
FESEALTANTE, matural armioration wa Rke/bie rails,
towrs (seif guided and guided], and otfer features.

cldes San Kanaes resldents. Similar to Kansas, moat of Their ho famibies L # M";:MNMH”W::WHM
o destination SECAMP: Humisxold mibokdt,
and o L Whanaut fpwryeary. Kansas, s an examgle.
Kanaas shouid attract these N
potantial Jr— .+ Ewentiourisis afirached in happesings that deaw groups
i byl el o of peopie o crowss for & detemined time pericd. The
batwagn aind roans, everts they afiend are bypically arranged by a director,

strestscapes, p-h mmm-mmmm-ummulm-mmu
aftracting the market. Findinga from Preamstisg Safe Bieyels Travel Dpgportunities
foa Bieyeis Tourtsm snd Esonomis Davelopanent Incicate “Twlhis it mary sound too
good to be brue, dezens of shadles released batween 2010-2020 show the profossd
Impaict that bicyeiing cam have on local and state sconomies. From $400 Milkon
wnnually In Gregon % $533 Millen annsaly In Colonadc 10 383 Bl snually I the
LE economy as awhale”

00RO, Of PrOmater. Races, such as UNBOUSD Graval
In Empania, Kansas, are crampies. Looging options ane
Important i event murists Keep s mind that they ane very
Iy 00 gpeend meoney shese the svent is Rappening and in
the communities beyond h.

Casual visitons ane those who rent a bicyoie or scooder
for & day wihile on vecation. They may also inchade
wcae willing o take guided foors in and ancund your

VISR SUNEyY resuita from Manass State Parks ahow poooie
acthites that and cpps i and

miartura* From & marketing perapective, sonsider mgeting IWestments i present day
and frure advinture,

And S tourists

_ F "
amrs, wnel 50 Yours & Abeove)

iy Frofwcal” Maikt

Casual wishors ane indhviduals and families
Wi oy eploning bet do not consider themasives
“eapdorens’, "adventunens” o "cyclists”. They enjoy safe
and low stress Bpenences. For example, 3 casual
wishon ks Miedy 1o Tl an asy BCyche tour on moaty
it termain that makes lots of siops, swings by parks s
Sarriiles Witk kida o albow thim 5o play, and phovises
shori-culs mid-ride.

o o

aane Ty

v Pl of At Tosarts S p—— Wicha o Bgloral and
Ecoroesies” W. F conomic Deeskpme
[ £ a
4 [ 5
ACTIYG TILEISM TICLT ATIVE TEMBIEM FOOUET
L ol ihe Readl-Trail, a 51.3
grant will halp fund a Fris Humbaldt t3. > apsans; and W
bttt il What's Available to Enjoy? — S .
a ihe bike course. fending has come I and Developinc itk destinasons.
fraam & bocd | wasnor. Gy o ials wnd stalf, Bha chambaer of commence, "<|'” alizir 5 CIng eveloping
il A - MNew Ones Amanities ard destnations Withn ckse prowmity b one st

BaseCamp Humboldt (Humboldt, KS)

Looking for your mext destination? Well, keok ne furiher than e
small tewn of Humbelds, Kansas. Beth | Works) Barkew and the Works
Family 1o wdd Iife i
buildings, and fillng them
with succssstul busivesses. Their biggest success may be the newest.
project: BaseCamp Mumbeldi. 1 is an excellent example of how

10 integraie bicychng and bike tourism inie smaller commenites.

inchudes a ey .
epearry. It alss offers small cabins for glamping, camping sies, &
Iame, trails and & eyclist o

0 e 61-milke P Tr il wned 0

The Fhch. fietrievend fruem o

Wikcwnst L v o

& 52 Place for o Changed Word Reriev! o ww

andothers, are among BaseCame's pariners. The Pick and Midwest Living
reckntly featursd BassCamp in their magazines snd wiggersd an influ of

wishon 1o ke b of Kansaa Tourlam
wnedis now fewtuned in Mew York Times' "52 Places for 8 Chasged World™
o of hardles T via

social madis and Southe sst Knsas Living mapazioe.

Eeoth says the success of Seir efforis can be seen in more ourksm,
Increasnd dowWntown businiss SUpEort and activity, and greatar community
pride Further, TeOnETE With el draw new
Pecametean s, T i, and residants 1o meve in. Tha marketing metnes.
“Humiokdt Has 117 and "A Badder Humbaoldy™ serve the community well Bath
@i GENET COMIMASRITE S INterestad in similar aMorTs 10 consider some of
th kiys te Humboldt's suscais:

< Clear of the projecs
- Bourtsm e lodging, in-town
Eieyeling parking];
B Pbip —
profcts;
+ iewohvamaa of kooal industriag; and
- Funding.
ey e Bt Bariow) Werka, Marketing Wanage:, BEW Traller Hiches, cn Nursesbe 22

Becawse sctive fouwrlsm ks sirongly experiential, it ks Imporiast o consider and define why
b hicid Vsl oo COMM Nty o destination EXpress what Sy can enjoy by
+ Defining yoor "claim io fame”. Think about i from S wislior's perspeciive; defining
‘what might moavabe them o wish, brinstonming the Types of memories they
could create, and cutlining why they woeld sell thers about it and theneby craw
mare peaple i your comenentty. Fecus on a theme. Then consider anchoring it
‘with apecial teabares and esplore how actve TaNSpEONaTon cComplements Twem.
Consider unique sacries and gified storyiellers, amazing pecple, otable locations,
commenty asseis nanral spaces, celebrasons, bolldings, an), and other offerings.
+ Designing an aciive ourism experience. Develon an engaging active 1ourism
PRCNIGHE" OF beflan of Racka gis that unfelds for vishons cer tme raer than
maiing the viak abour a single event and point In fime. Frovide epponunities for
Interesting ercoumers. Haelp tourists axplone your "claim o fame” I warys that
COPTESpON T3 whiat FESONANES WITR &nd |3 of INereat o Thim. Find and o Sevike
programming and events that ekevate poor offering and enawe vishors know these
e opportunktes 10 chane thelr experiences and reaetons Witk you.
Irrvesting i improvements. & robest, contest senshtive, active toursm experience
will mnake use of acthe transporiation iwestiments of varlous fypes ™ For add@onal
Informanion on planning and imgdementing active Tans portation iNfrastrociune wisit
the KDOT Actve Trars portation website. Examples inclode:
Famian- poeered fonma of tranapanatien, such as Bioyoling, walking, skatng,
and canoging.
e of PoRIITyY SRvices (3000 L Al whissieRalrs)

Safe: o Enjymibis AN ROMATIIN POLMES, IMeiving sideswall shade,
Eedeatrian- berved IR, | aracapineG, and Seaning: sepa e dHoyche
pedesirian paihs lanes for scooiers and/or other smal-whedied modlity

Encl of irip faciities, sech as bicycle and scooter parking.

Working with champioes and pariners. Muricipaliiies and local arganizaticns may
lead active tounsen efforts while parmaning with larger apencies and other emities.
Crampiens coukd inwalve amyene from local reskcents 1o elecied officlals, regicnal

argarizations, and beyond. Champlons and pariners should collaborate with you to:

Brainstonm active toursm nesds and options.
Pursue andfor secane funding.
Asslst with [rOgramming and markatng.

Buld capascity and lsaerage resourees svaliahie 0 Relp mare Tan one
COMMUNEY &1 & e

Coordinge branding and Tal-own develapment efforts akong Iniar routes of
trala.

Dewelop a detalled Implementation seategy.

Megore ouleomes with the newly developed Kansas Actwe Tarsportation

Economic impact Evaluation Toolkit

Cieiermine imgeoveents and 3ming.
Feaberie business supgort for active tourisen. Active tourism efforis will bemore
succenshd and impaciful f businesses and chambers of commerce a S local
andfor regional level hele dewiop the approach to 2, champion effors, and promons:
themn. Comversations and activities should invelve:

Developing an understanding of the acave Iowksm indusany and fis customers”

Iintenesis

\uiining what Is corendy avaliabie and missing In the local and/or reglonal

market.

bdeniifying heosw community assets could be leveraged for busineas grows
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s and funding 1o

+  Organtzing tourlsm trairings with
:mummm-mnrmrmmm:mncnnﬁmam
Amarican Hetel and Lodging Educational Insthute [www ahisl 20g).

+  Leveraging guidasce from The Lasgue of Amescan Sieyclists’ Bicych Friendy

oy covate moee o CUBIDTrS,

warkira, and commenity mambis who bk,

Engaging Kansas Main Street and the Kansas Deparsent of Commernce bo help

anhasce plase withis

tradtonal commencial ared.

+  Dafining and utlizing easy ways to promote offerisgs and raw endeavors.

Kansas Main Streer
Kansas Main STt 1 8 s mels, technical & 5siStanc wogram wmmm
mecestly ural

T starawidi, Main s quartarty
cpponusities for particiant communities.

d preservation of
‘though mwmnmmnmwmnmmmrupnlm
of Cegastzation, Design, Fromation, and Ecoromic Restructuring. From 1985 10
2012, mone than 3500 milkion in sedevelopment iook place In participating Kansas
COTENITeS. This Inciuded the GOeming of espansion of 3,500 wmall busingsses,
o moee than 8,500 new joba. 'With the return of the state peogram In 20240,
25 previcusly participating comemanities Wnd New POgrams ook sgain Bave the
nesources and toaks they Reed t brate new e into thel communities and bsxoric
commercial districts.

Communities interested in becoming & designated memiber of the dowstows

TEVHAETANGN otgEa MUET ARGk and, Snot SE3IgNNSS, rbshe:
Comprehensive technical assistance In all areas of the Mais Street Approach
Geskgned to hurther ecoromic devekpmen Sownbowe.

wmnumwmwwncum bdkaing, &nd crganizazonal
maragement for the Main Sireet organtzat

individualized training for Mais Sireet managers, boards, and ather Main Sireet
participants.

ACTIVE FILEISN KI0LRT

Promoting the Experience
A o, MUITE-prongisd appecach 4 Nidsed % RIOMObE FOUr LS tourism

It gl alue apey 0 0 ansun: ot reach key
e them moat. wttont
sheculd Inwotei:

¢ ATITaCting cUSTEenERS’ SnBSTien datn and kary

{tormal snd informial) % undirstand what your customan ke, iy they snjey it
‘and how they 1ol athers aboet It. Allow yoer findinga to Inform the developmen
massages and pre for your general cestomess
a ettt WAgEE auSencs For axamode, IF you karm that your
cumomers ey sharing Siores sbout vacagons and great places via scclal
media, Sevelop Stories B0ut ctive tourlsm In your comenusity andjor for key
Gastinations nearty. Then shan them through soclal media such as Facebock
and Instagram, whess cestomens gathes 10 expreas thelr own sorea. Package
the storiea Into mutiple formats (blog posts, secal media, wiseos, and teievision
commarcials) and develon @ schedule for freguent deployment
+ Branding and marieting. Enawe yoor cOmMUnity e o
and/ar et Tourtsm destinasen hia & ceay b b
identthable brand. It should consist of a meanisghul g x
sataf and foets,
Images, logs, and omise statement o tag line.

acka bsorerisa

Tk T

Trouwt Run

The Trowt Run Tral is & soank: thmed al that ia ooen sear-round in srcwend
Cooodalh, ow (popadation 8,109). The Trout Run Trall crcasds e SRma and
offers ron-motorized access o trout smams. Vishors enjoy fissing biking, walking,
TUNNG, COGAS-COURTY Sbling. Samping, visiting kecal pass, penicing and viswing
art along the 11 mile route.

SOUPDE: W TyCOUNTRarks. comCounty Winneshiek Park Trout Ren- Tl asps

Acoess bo design services on an as-nesded basis to help dowmown property
ownars undertaks sMective n, FESmration, ssaptive re-use, and infil
projects, us wel a5 the reimagining of peblic space witin the district.

Actian to sate and national grant funds (whan availasie).

Membership o the Main Sveet America networc

A least one pabd regisiration o parScipate in the anmeal Main Street Amesica
national confene

MAIM STREET
© AMERICE

gy
CETTN Ry i -3

Appily thet beaned KSantity o the markating raterials devalopes far your acthve
“oiam experience(s). Intlal fiems might include filers, brocheres, postan, social
mridia with hasregs | emall marketing, videcd, 8nd & WelaRe of wib fages.
Addional of banmers, el and waytnding
‘sigres, chothing, ey chaing, watos otthen, virbsal andjior augmessed reaity
applnaticna, and other Mame. T ansune consient brund apploation, davenp
e of the

Eeand when spplied 10 marketisg materials

Themming, wayfindieg, and svents. For specific projects, consider theming. As
an el you could uftor peopie, wildite,
matural feitures, activities, and other things, 10 Pl rOMOtE FoUr 43 pErithd o
destiation &s e examph, Decomah, lowa, Bas the Troet Ren and Frale Farmes
Trail ¥ou could your service
with GFS aned prometa I, 5o wisticr can plan their xzrience arcend shem.
Further, you could add beanded wayfinding signs to frall routes and help promate
their name(s) andyor thame plus arlent vishoes twand kcal businesses andyor

Figene 1. Trout Run Trail Map - Decorsh, owa

Scurem: zarkadrsombis. o el nsp

Becoming a Bicycle Friendly Business

A Bl Friandy Buinass (BFE] 8 ond that undesseands peapat on bisyeies
are an Important part of thelr customer base and peovides additional
mummwmmmnmmm

Il or Tral ¥
‘counry, from the nafional League of Amesican Bicycllsts program i the
‘stutirwide Trussl OVngon [eogram bo the mare istalzed programs on th
sl Vislley Rall Trall or P Route &

ATIYS DOLTSAL POCARTT

- Bk charing sation
-+ Blke floor pumg and tools for repalr and/or bike mechank: svalabie
hire

-+ Bilke maps and area nformation

- fon Dikes while at

< Designatsd bike parking anes in ose peosimity (b rack, seoure
courtyaed)

- Ewctronic chargieg availasie for devices.

-+ Fres waser botte refll

+ Longterm wetlche parking foe visions taking muth-day bicyoling tripa

-+ Publle restroom

- Shipping wvalatie for Castomes pUTchases
- Wi

In addition, ledging properties shoukd alkew guests o bring their bicyches info.
sheir fom, of provide space n @ secuwe and dry lecation like 8 locked stomge

At thedr o, vty or Trail

e trainad 1 ¥
whia armive on or with a bike for other active trassportation methods e
‘soceters) and ane s to anower basic questions e the beasion of the
chusast bike shop.

ndlly or T might
Inciude eating establaherents, aging camping, Wahor of weeome:
camers, Scer operstors, bike shopa, retul. attractions, gas stations,
geuceries, and man; and are genesally roguined 10 provide a fiw of the
toliowing amanities and strizes

ACHWTES Chuted 10 Th foute. Events could ieo B2 themved and TEmg-saary signs
produced and sirtegically placed to complement them.

Comminications @ratagies.” Continuing 10 s2oly wour market ressars findings,
develop phiches and collateral materisls that remais sensitive o your audiences’
meeds and proforences will be importam. Markes segmentation data from ESRI
COMIMUNTY Analyst (ahcwn In S chan and map on pags: 12) showa many
Kansas coRaUens nelax thacegh censoor aCTITS when they can ind the Time.
Oers like vacatio driving to To reach them, witze
audience-apecifc marketing and leverage croas-prometional cpportunities. In
30-doing you will be able-to masket your own cundoor expesiences and those

of Peliiyy SOTAN TS, AlSs, PUPEAR: SEPOMTUNTES 1o bulld nare Typas of
partnerships, remaining open to both traditional and non-traditional connecions
that could acvance the active toorism experionce In your area.

Catting the Mmout bang for the Buck. One of the SesT ways 10 Setch funding

fior peDMAOTIcRa 5 30 pak YOU FESOLICES Wit thosse from partrers, such as
restaurants, hatels, chamiers of commare, and otfens. Making sune 10 feview

Hansas does ot cumently have & progrim that designates BFEs. Howewes,
attha kel kel by keoking to

o
cat-oi-state programs for more detail.

MIVRT: bitps:
s ReoLne 6 POV W D cae. comy bt program

fail-triendly

ey

ACTIVG ROLEESAL RICHETT

Coonsamears Cail b 0rQanized IMa QPouRd by Thedl LOmon Characteristies. The grouga
are knowe as Market Sagments. The 10p market segrents in Kansas o consider for
SCEVE TOUNH M SO RAthons indiuse:

+ I Style: Located innortheast Kansas (KDOT District 1), in Style “alctively support
the arts, theates, concerts, and mesesma” In Style spend moee than the average
Amarican ot sehold on Rosing, food, ppare Snd B41VICES, TARGROTTANON, hakh
cane, enserinisment and recreation, education, pensicns and social security, and
cahar Mems. They alsc spand mane Money of athietkc shoes for walking and
runeing $an other athle®c shoe types, such as cross-training and aercbics. In
‘addition, i Style jog, bike (roas), and hie mone thas the typical LIS family

+  Prairis Livieg: Found in north sentral, narthwes?, and southwest Kanges [KDOT
Diswicts 2, 5, and 5], Prairie Living ke leisere acevities Incluse fishing, hunting,
Beaating, camping, and [going to]_concerts” Praiie Living spend a Bt more than
The average LS family o ranspanation and healtheare. Distnce 2 and 3 Pl
Living walk more a5 & passive recreational activity than the typical American and
Mmﬂnmwmlmammnmummimu Détrict & Prairie

marketing research findings from data analysi w
audiences, deveiop spectfic marketing socis and deploy them ower 3 purposetul
tmefrae. Focu o r &N th Typis

of things they are kncwe to Bke, use, and support. I addition. recognize that
the local news madia shoukd play @ ey i s commenications desioment
Reach out o them, sharing active ransporiation storka, happarings, and
cpportunities. The effort will save marketing dollars and bel you reach larger
audiences more effertivey.

inda of athletic shows, using them for walking and
ot biking, beta it ees 5o than the Rationsl semge.

¢ Heartusd Theay "SRR Thair TEARMENTS PAMCipate
In peisiic activities [wnd]_fmiotorcycing, huseng, and fishing are popular; walking I
2he main form of exercise” Heartland Communities live In southeast Kansas (KDOT
Disvict g tham th us taod, apearsl
and senvices, ransportation, health care, entertainment and recreasion, edecation,
EeENSONG GNd GOCial SRCUPTY, G Othes Mema. Haamans Comminities spand mane
o walking and nnning shoes than ctfer tygss of athleic shoes bet we them for
activities leas tham the Typical American househoid.

Traditkonal Living: Living in sauth cantral Kansas (KDOT District 5, TraStionsl
Living “leinjoy cutdoor acTvities sech aa fhing and taking triss 70 e 200" Their
‘spansing habits &7 mone conservthe than Heariand Communities. Like the other
Frarkits, Traditional Living spend moe on walking and running shos than othe
kinds of athitic footwear. Thay Use them for walking actiities sbghtly mon: than
The average LS family.

https://www.ksdot.gov/Assets/wwwksdotorg/KansasATP/documents/Active_Tourism_Toolkit.pdf
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City Manager
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KANSAS ACTIVE TOURISM

TOURISM




MISSION
* The mission of Kansas Tourism is to inspire travel to and throughout Kansas to maximize the positive impacts
that tourism has on our state and local communities.

VISION
* We will create a better quality of life for all Kansans through a strong travel industry and economy, ensuring
all travelers feel welcome and are provided the resources to create awe-inspiring experiences.

VALUES

* Passionate- We enthusiastically take ownership of our role in the Kansas tourism industry.

e Authentic- We communicate genuinely and effectively with our customers, partners, and each other.

* Inclusive- We support all aspects and places of tourism in Kansas, and find ways to welcome all visitors.
* Innovative- We are open to new ideas, progressive in our thinking, and strategic in our actions.

KANSAS

TOURISM




ACTIVE TOURISM




»

To view promotional video, please view the Walk Bike Roll meeting recording available at
https://www.ksdot.gov/KansasATP.asp



https://www.ksdot.gov/KansasATP.asp

To view promotional video, please view the Walk Bike Roll meeting recording available at
https://www.ksdot.gov/KansasATP.asp



https://www.ksdot.gov/KansasATP.asp

PLATFORMS




TravelKS.com

The official website of Kansas Tourism

2.68 million

Total pageviews in 2022

(the most highly trafficked year in site history)

1.6 million

Total pageviews in 2023

(on pace to beat last year’s historic traffic)

KANSAS

TOURISM



https://www.travelks.com/

TravelKS.com

The official website of Kansas Tourism

38,734 93,028 87,999

Views of Top 25 ‘Sports and Views of Top 25 ‘Parks and Nature’ Views of Top 30 blogs relevant to
Outdoors’ pages relevant to Active pages relevant to Active Tourism in Active Tourism in 2022
Tourism in 2022 2022

N
19,7

Views on top pages related to
active tourism alone in 2022

KANSAS

TOURISM




TRAVEL GUIDE

Kansas’ Official Travel guide

KANSAS

TO THE STARS

SOMETIMESIT
TAKES MORE THAN

350,000

PARK TO SATISFY:: 3 L % e

YOURCRAVING. S ; COpIeS D|Str|buted
FOR.OUTDOOR REC., 1 : vl SR ; :

THESE FRESH-AIR 5 ) 2

ADYENTURES WILL
STRETCH YOUR
MUSCLES. SKILLS
AND ENDURANCE.

Direct consumer requests
Distribution at trade shows
Polybag with Midwest Living
Distribution with CTM, Certified
: Folder & Central Brochure

Distribution

KANSAS

TOURISM




TRAVEL INFO CENTERS

2 State Owned TICs — Greet over 200,000 visitors
26 Community Owned TICs

]
FREE OPPORTUNITY — Community Brochure Program

W ==
bt o H"™ VEL INFORMATION CENTER
. -

)

-

KANSAS

TOURISM




TIPS

IF IT’S WORTH DOING, IT’'S WORTH PROMOTING.




TIPS

IF WE DON’T KNOW ABOUT IT, WE CAN’T PROMOTE IT.




TIPS

DON'T GET OVERWHELMED. FOCUS ON MAKING
IMPROVEMENTS ONE AT A TIME.




TIPS

IF YOU HAVE QUESTIONS, NEED TO BRAINSTORM, OR WANT TO EDIT
INFORMATION IN OUR MARKETING PLATFORMS...

EMAIL ME! MY INBOX IS ALWAYS OPEN!




JORDAN ROEMERMAN

Marketing Manager

Phone: 785-338-6066
Email: jordan.roemerman@ks.gov

TTTTTT




Active Tourism

STERLING, KS
CRAIG R CROSSETTE, CITY MANAGER
#LIFEWELLRUN



Sterling, KS [l

SHLEL 1 N | g
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HOME OF STERLING COLLEGE
POPULATION 2400
CENTRAL KANSAS




Active Lifestyle Opportunities =

Positive Healthcare outcomes
Community connectedness
Economic Vitality



Promotion

WELCOME CYCLISTS
«— Sterling 2 72 miles «—

@N PO S

| N
3 FEET PLEASE! @ — {3




Sterling Lake
Campground

Bike Across Kansas
Trans America Trall
Camping Amenities
Park Amenities

Information Kiosk
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Transportation
Alternative
Project (KDOT)

>

>

Continuous %2 mile walking
path.

Connects College and
primary pedestrian
thoroughfare with the Jr./Sr.
Highschool and newest
housing development (350
families)

How to: Need, Impact Study,
Bike/Ped Plan, and
Stakeholder Support.




Warrior Way Trall (Sunflower
Foundation)

‘-‘L:T"- Sterling College !*‘Y Sterling College

Warrior Way Sterling West
Trail Trail




Funding

Ssources

KDOT: Transportation Alternatives
Program($300,000)

Sunflower Foundation: Trails ($55,000)
KDHE: Healthy Living ($3,000)

Kansas Department of Wildlife Parks and
Tourism: CFAP ($40,000)

KDOC: HEAL ($75,000)
KDOC: Attraction Devp Grants ($80,000)

Community Partnerships (Active Sterling
Committee) (small awards)




Destination Ecosystem

Businesses, Amenities, and Exhibits



Contact:
Craig R Crossette, City Manager
ccrossette@sterling-Kansas.com
620-278-3423



mailto:ccrossette@sterling-Kansas.com




GRNVEL

KANSAS

PURPOSE

e Develop a unified system of iconic
gravel cycling routes throughout KS

e Kansas to be recognized as the
premiere gravel cycling destination
in the world




KANSAS

GRNVEL

People to Place

ing

Connect

Routes must connect people to place

through stories.

History, Attractions,

Geography,
etc.

What are your communities stories?



GRNVEL

KANSAS What does a route look like?

e Start / Finish with basic
amenities:
o Gas station, place to park,
cafe, lodging a bonus.

e Consistency
o Green 10-20 miles
o Blue 30-50 miles
o Black 60-80 miles

e Must be on open public roads.
Can contain bits of pavement to
connect sections.

e Looking for 2-3 routes to start
for a community.



GRNVEL

KANSAS

GREEN ROUTES

BLUE ROUTES

BLACK ROUTES

Where are we today?

'ﬂ"-.
- BIKE AND HIKE
WITH THE BIRDS

Take o rae Uwcangh U wekdiln ot v Not el
Wikibie Ftisgm rees Staffont, Karmes

GRAVEL ROAD
RACE SERIES

meETUR

uRBATE!



GRNVEL

KANSAS



GRNVEL

KANSAS

What do we need
from you?

Iconic routes that connect people to place
through our wonderful stories!

LeLan Dains

Lelan@visitemporia.com
620-/57-3264



LELAN DAINS

DIRECTOR

i
EMPO®RIA

| N 620.757.3264
| hd lelan@visitemporia.com

! /A 7 @ visitemporia.com

-Hablo Espanol



Lindsborg, KS

Q&A Session
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Mark your
Calendars!

www.Walkbikerollks.com

bp e B
-

1y L N \' E

Walk BikeRoll

" ActiveTransportation Summit

v ., N

Join us for a three-day. in-person event for transportation
Se Dtem be r 20_22 1 2 0 23 professionals, advocates, and community members from
across the state. You will deepen your understanding of

the Kansas Active Transportation Plan and build valuable

partnerships as you learn how to improve walking. biking.

McPherson, Kansas


http://www.walkbikerollks.com/
http://www.walkbikerollks.com/

Statewide Bike Map:
https://www.ksdot.gov/bureaus/burRail/bike/ksbicyclemap.asp

Kansas
Blcycle Map_
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For Free Distribution



https://www.ksdot.gov/bureaus/burRail/bike/ksbicyclemap.asp
https://www.ksdot.gov/bureaus/burRail/bike/ksbicyclemap.asp

o

Contact Information:
Jenny Kramer, Active Transportation Manager
Jenny.Kramer@ks.gov

WAL

Matt Messina, Multimodal Transportation Bureau Chief
matthew.messina@ks.gov

https://www.ksdot.gov/KansasATP.asp

|
3

E 1 2.8 06660006 6.6 ¢

!

: F'_'-‘_'-‘. '
S i kT
ACTIVE
(/| A M{ TRANSPORTATION
ot H R SUMMIT * %k %k

V| SERIES
Thank youl!

Virtual Walk Bike Roll Virtual Series
Next Session: July 26 at 2PM

Save the Date: September 20-22, 2023

Active Transportation Demonstration Projects

e Jared Tremblay, Flint Hills MPO

« Gregory Newmark, Kansas State University &D
https://www.ksdot.gov/KansasATP.asp h& M
Walk Bike Roll Active Transportation Summit &.
September 20-22, 2023 www.walkbikerollks.com KansaS Tﬁgss;%ﬁ?tt:ﬁ:

Department of Transportation Enhancement



https://www.ksdot.gov/KansasATP.asp
http://www.walkbikerollks.com/
mailto:Jenny.Kramer@ks.gov
mailto:matthew.messina@ks.gov
https://www.ksdot.gov/KansasATP.asp
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